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Welcome 
France Tourism Leaders  

November 13, 2025
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Who We Are

INTERNOVA  TRAVEL GROUP

Established in 2008, Internova Travel Group delivers 
a high-touch, personal level of travel expertise to 
leisure, luxury and corporate clients through our 
more than 6,000 company-owned, franchised and 
affiliated travel agencies throughout the United 
States, Canada, the United Kingdom and Mexico, 
along with a presence in more than 80 countries.

Headquartered in New York City and active around 
the globe, Internova Travel Group represents more 
than 100,000 travel advisors worldwide and ranks as 
one of the industry’s largest travel services 
companies. Our team of leaders — from our expert 
travel advisors to our executives — is dedicated to 
delivering the best  travel experiences. 
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6,000+ 
Agency Locations

Who We are: POWERFUL DISTRIBUTION PARTNER

100,000+ 
Travel Advisors

Largest Cruise, Vacation 
Package and Luxury Travel 

Seller

Largest Travel Advisor 
Franchise, Consortia and Host 

Agency
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DIRECT SERVICESADVISOR SERVICES AGENCY SERVICES

LEISURE

INTERNATIONAL

Leisure

CorporateLuxury

Premium

Consortia Network

Tour Operator

A D V I S O R  D I V I S I O N A G E N C Y  D I V I S I O N C U S T O M E R  D I V I S I O N
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Largest consortia agency network in North America
• 5,500+ Agency Locations

• 90,000+ Advisors

• Sophisticated digital & print marketing solutions

• Top producer for all major cruise lines & tour operators – largest luxury seller

• Notable members include Avoya, World Travel Holdings, Nexion, Vacations to Go, KHM 

Travel, Outside Agents, Travelnation, WorldVia, etc…
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50%

9% 9%

5%
3%

1 2 3 4 5

TRAVEL LEADERS DOMINANCE IN CONSORITA MEMBERSHIP

US AGENCY CONSORTIA 

MEMBERSHIP

asasf

Phocuswright / Travel Weekly, Travel Industry Survey, November, 2022

Travel Leaders Network’s 

dominance in the consortia 

category should come as no 

surprise.  Still, the growth in its 

dominance over the past three years 

. . . is impressive. Travel Weekly
Travel Industry Survey
November, 2022
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Our 1,700 GTC advisors are industry leaders and the world’s most extensive collection of 
international luxury travel agencies, including the well-established brands of Protravel
International, Tzell Travel Group, and Colletts Travel, as well as In the Know Experiences, All Star 
Travel Group and ALTOUR.

• Leading luxury travel agencies in U.S.

• Celebrity, entertainment and C-level travel

• Largest luxury agencies in NYC & LA 

• 70+ offices in UHNW locations – Boston, Chicago, Beverly Hills, Scottsdale, Boca Raton

• 1,700+ independent contractor advisors



8

• Leading SMB corporate, entertainment, MICE and 

private jet travel agencies in U.S.

• Celebrity, entertainment & C-level travel

• 50+ offices in major business centers –

NYC, LA, Chicago, Atlanta, Boston

• 1,300+ employees

• Combined brands of ALTOUR, Travel Leaders 

Corporate, Corporate Travel Services

• ALTOUR #1 largest member of former AMEX 

Rep Network
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LOCAL TOUR CRUISE PRIVATE JET

HOTELS

SPORTS TRAVEL EVENTS
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Our Programs

Made up of the world’s most 
distinguished and desirable 

premium properties, this 
ultra-luxury program offers 

amenities to craft an 
authentic, memorable 

experience.

An exciting new collection 
of handpicked premium 

and design-inspired 
properties suited to the 

needs of modern 
travelers, offering lifestyle 

experiences at a price 
value.

Internova Travel Group’s 
comprehensive, price 

competitive hotel program, 
offering you best available rates 
at over 46,000 hotel brands and 
independent properties around 

the world.

109 in France 21 in France
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Specialty Travel

Family Travel
Cruises

Activities

Complex Long-Haul FIT

Destination Wedding

Honeymoon

All-Inclusive

Airline Ticket

Hotel

$               $  $              $  $  $               $  $  $  $

Celebration Travel

TRAVEL ADVISOR DISTRIBUTION CHANNEL
C

O
M

P
L

E
X

IT
Y

Premium Air Ticket

Unique Experiences

Luxury Travel

Distressed Deal Sites
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73%

TRAVEL ADVISOR DISTRIBUTION CHANNEL

Source: Phocuswright / USTOA 2023  / CLIA 2023 /  MMGY Global Portrait of the American Traveler / CLIA 2024

PA C K A G E  
TO U R  S A L E S

75% 82%

A L L  U S  
I N T E R N AT I O N A L  

T R AV E L

L U X U R Y  
C R U I S E  S A L E S

U S  M A R K E T  T R AV E L  A DV I S O R S  R E P R E S E N T:

66%

A L L  
C R U I S E  S A L E S
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ADVISORS ADD VALUE 

#  O F  O V E R N I G H T

L E I S U R E  T R I P S

#  O F  N I G H T S  

A W A Y  F R O M  H O M E

A V G  $  S P E N T

O N  T R I P / N I G H T

T O T A L  $  S P E N T

O N  T R A V E L

5

3

8

6

$435

USD

$263

USD

$11K

USD

$5K

USD

USED AN AGENT IN THE LAST 12 MONTHS DID NOT USE AN AGENT IN THE LAST 12 MONTHS

DMO balance between B2C and B2B2C

Advisors more efficient amplifier of DMO message

Source: Travel Weekly Consumer Trends Report - 2023

Travel More
Frequently

Longer Length
Of Stay

Higher ADR Larger Travel
Budget
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ADVISORS ADD VALUE

asasf

Travelers who book via a traditional 

travel trade channel, such as 

through a travel agent, are the most 

lucrative local tour customers 

because they spend more than 

three times that of online.

Arival, Why We Tour Report, September, 2023

T O T A L  $ U S D  S P E N T  O N  L O C A L  

T O U R  &  A C T I V I T Y

$650

$265

Local Tour & Activity Spend

$188
$185

Agent Mobile Direct Online
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ADVISORS ADD VALUE

asasf

Travelers who book with travel 

agencies are the BEST 

customers for the destination.

Los Cabos Tourism Board, March 2024

1.5 x higher hotel ADR

2 x more local community spending

3 x more open to learn about local culture

3 x times higher participate in local activities

4 x likely to return in the future
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TRAVELERS NEED GUIDANCE

Of travelers don’t have a specific 

destination in mind when they start 

planning their next trip.

Source: Expedia – How Travelers Find Destinations 2024
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#
Destination

& Product

Expertise
Lower Cost

Agent Inspires Future Trips

Understanding of What's New / Hot

Unique VIP Perks

Travel Preferences Understanding

Save Time while Planning

Complex Travel Situations

Trusted Recommendations

Take Hassle out of Booking Travel

Product Expertise

Prefer Human Relationship

Service & Support for Unexpected Events

Destination Expertise

CONFIDENTIAL – Source: Internova Travel Group – Traveler Survey Nov 2023

Destination Expertise

TRAVELERS VALUE DESTINATION EXPERTISE

Product Expertise
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International travel = advantage travel advisor

CONFIDENTIAL – Source: Internova Travel Group – Traveler Survey Nov 2023

INTERNATIONAL TRAVELERS FAVOR ADVISORS
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Increasing preference to plan & book with a travel advisor

CONFIDENTIAL – Source: Internova Travel Group – Traveler Survey Nov 2023

2019-24 
+32 pts

= +118%

2019-24 
+29 pts
= +91%

HIGH INCOME TRAVELERS FAVOR ADVISORS
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TRAVEL ADVISORS ARE INFLUENCERS

Travel Advisors have the ability to 

influence customer choice of 

destination, product or itinerary based 

on what is the right fit for the customer’s 

need, even if they come to the Advisor with 

a pre-determined destination in mind.
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10M LOYALTY HOUSEHOLDS
✓ Have passports & travel international

✓ HNW & Elite income – millennials & families

✓ Long haul – complex, high price travel

✓ Travel more frequently, longer length of stay

✓ Higher ADR, higher in-destination spend

✓ Targeted & Segmented . . . 

GENERATING CONSUMER DEMAND
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POWER OF STRATEGIC PARTNERSHIP

ADVISORS TRAVELERS

NETWORK

PARTNERS

6,000 AGENCIES
ENGAGED AND 

INFLUENTIAL

10M HOUSEHOLDS
TARGETED AND

SEGMENTED

DESTINATION, HOTEL, CRUISE, 

AIR, TOUR AND LOCAL

100,000
SPECIALIZED 

EXPERTS

$$$

✓ Customized solutions to meet 

partner needs

✓ Expert team to coordinate 

strategy and execution

✓ Proven results to generate 

targeted destination demand
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TRAVEL TRENDS
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Leisure Travel Projected 
to TRIPLE in Size by 2040

$5T $15T
Source: BCG Study (Boston Consulting Group) 2025

2040 = 15 Years = 2010



• HNW households are growing like crazy
o HNW = $1M+ in liquid assets
o Have grown by 50M households in past 2 years
o Will add another 5M before the end of this year
o US represents 40% of world’s HNW – more than the next 7 countries combined
o In US more than 1,000 new millionaires created EVERY DAY this year
o By 2028 . . . more than 162,000 people will have $10M+ in assets . . . and 7,000 will have $100M+

HNW Households are 
Growing Like Crazy

HNW
$1M+ Liquid

Assets

+50M HNW Households
Past 2 Years

+5M By End of Year

US = 40% World’s HNW

More than Next 7 Countries
COMBINED

1,000 New Millionaires
Per DAY in the US

By 2028 . . . 
162K with $10M+ Assets
7K with $100M+ Assets

$1M +50M 40% 1,000



o Generational wealth transfer 
o from aging baby boomers will create a new set of ‘experiential wealth’ who have both money and desire to experience
o By 2030 millennials will hold 5X as much wealth as today (CB Insights)

o Organic savings + market impact + wealth transfer
o Est wealth to be inherited by 2040 (Merrill Lynch)

o $6T Boomers (1946-1964)
o $39T Gen X (1965-1980)
o $46T Millennials (1981-1996)
o $15T Gen Z (1997 or later)

o Expect to inherit wealth within next 5 years (Citizens Bank / Wakefield Research, March 2024)
o Millennials 55%
o Gen Z 41%

o What would you do with inheritance (Citizens Bank / Wakefield Research, March 2024)
o 60% Invest
o 51% Pay Off Debt
o 36% Buy New Car
o 34% Start Business
o 26% Travel

o How Americans plan to spend inheritance (USA Today / Blueprint)
o 76% Savings / Investments
o 40% Pay Off Debt
o 22% Travel
o 20% Pay Off Mortgage
o 17% Home Improvements

Generational Wealth 
Transfer

Boomers
(61-79)

Gen X
(45-60)

Millennials
(29-44)

Gen Z
(13-28)

Traditional Wealth Experiential Wealth

$6T $39T
85%

$46T
55%

5X Wealth

$15T
41%

Wealth to be 
Inherited by 2040

Expect to Inherit 
Wealth by 2030

Invest Pay Off Debt Travel Home ImprovementsNew Car

76% 40% 26% 20%36%

Source: Merrill Lynch / CB Insights / Citizens Bank Wakefield Research / USA Today Blueprint – 2024-2025

4X
1989



Source: MMGY Portrait of the American Traveler - 2024

Vacation Memories & Relationships TOTAL Millennials Xers Boomers

The memories I get from my vacations are more 
valuable to me than any tangible item I purchased in the 
last year

84% 85% 84% 84%

Taking a vacation is the event I most look forward to 
each year

81% 84% 83% 73%

Going on vacation together brings my family and me 
closer together

76% 78% 75% 67%

I prefer to focus on making memories rather than 
acquiring more things

75% 78% 75% 74%

We Sell The 
Experience Economy



✓ First to recover coming out of pandemic

✓ Most resistant to impact of inflation, interest rates, stock market, global conflicts, politics, etc…

✓ Strong Partner Performance
• Delta record earnings – raised forecast for report this week

• 95% of revenue from HHI $100K+ (40% of US households)
• Royal Caribbean – beat analyst expectations - +31% YOY EPS – capacity + yield growth
• Carnival Corp – record net income – beat analyst expectations – record revenue / yield
• Shift to Premium & Luxury – new brands / products / ships / experiences – suites – private touring

✓ TLN luxury segment had record year last year . . . and this year pacing +23% YOY
• Outpacing overall leisure travel market growth
• Outpacing peer set from other consortia groups

Stability of Premium & 
Luxury Travel Market
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GLOBAL TRAVEL DEMAND IS NORMALIZING

CONFIDENTIAL – Source: Internova Travel Group – 2023 Production

Pent up demand from 2022-23 has returned to pre-pandemic frequency and spend

CONFIDENTIAL – Source: MMGY Portrait of International Traveler 2024
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RETURN OF PREDICTABLE SEASONALITY

CONFIDENTIAL – Source: Internova Travel Group – 2023 Production

 -

 5,000

 10,000

 15,000

 20,000

 25,000

 30,000

January February March April May June July August September October November December

Agent Profiler Leads by Month YOY

2019 YE 2021 YE 2022 YE 2023 YTD Poly. (2019 YE) Poly . (2021 YE) Poly . (2022 YE)
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GENERATIONAL DIFFERENCES IN TRAVEL SPEND

Millennials & Gen Z travel more frequently . . . But Boomers & Gen X still spend more

CONFIDENTIAL – Source: MMGY Portrait of International Traveler 2024
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HIGH INCOME LEADS INTERNATIONAL TRAVEL

CONFIDENTIAL – Source: Internova Travel Group – 2023 Production

Frequency of travel and total travel spend increases with High & Elite Income earners

CONFIDENTIAL – Source: Travel Leaders Agent Profiler Nov 2023
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Internova in France
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FRANCE IS IMPORTANT TO INTERNOVA

• #5 Global Destination 

• In 2024

Bookings – 86,000

Visitors- 176,000

Revenue- $815,000,000

• +5% YOY Growth

• CY 2023

CONFIDENTIAL – Source: Internova Travel Group – 2023 Production
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2023 Internova Travel Group - International Destinations by Sales
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Marketing
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Current Campaigns

Atout France – Palaces de France Campaign

March 2025 – February 2026

Key B2B Campaign Elements

- Email Communications

- Advisor Portal – Agent Universe page(s)

- Luxury Leaders Alliance – Gold engagement package

- Monthly Digital magazine – 1 page ad

- Global Travel Collection marketing campaign

- Webinar

Explore Cognac

Campaign #1 – Aug-Dec 2025

(extended) Campaign #2 – Dec 2025 – Feb 2026

Vallee de la Gastronomie

Campaign – Aug 2025 –Feb 2026
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Agent Universe 
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Agent Universe 
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Agent Universe 
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B2B Dedicated Email  
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Partner Announcement Email
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Navigator 

Monthly Digital Magazine

1-Page ad with Video 
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Navigator 

Monthly Digital Magazine

1-Page ad with Video 
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Marketing Packages for 
Regional Participation



54



55

Campaign Package Option 1 - $10,000

6–9-month campaign

• Dedicated Agent Universe Feature Page – Intranet Portal

• Dedicated B2B Single Supplier Email (1)

• Navigator – Digital Magazine – 1 page ad (1)

• Webinar

Campaign Package Option 2 - $15,000

6–9-month campaign 

• Dedicated Agent Universe Feature Page – Intranet Portal

• Dedicated B2B Single Supplier Email (1)

• 6-week B2B Multi-partner Email feature 

• Navigator – Digital Magazine – 1 page ad (1)

• Webinar

Custom Package options exclusive for

France Regional Tourism Board Partners 
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Thank You
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